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Go Where the 
Buyers Are!

How We’ve Grown
During the past 40 years, we have expanded to serve 
artists and retailers in a variety of ways, including 
adding an independent website, electronic newsletters, 
social media sites, custom e-blasts, interactive digital 
editions, seminars, and special events. We will continue 
to use these elements to bring the absolute best 
business advice, industry information and, wholesale 
resources to this thriving industry. 

Who We Are
Handmade Business is one of nine publications 
produced by Jones Publishing, Inc., a family-owned 
and operated Midwest-based company committed 
to serving every reader and advertiser with the 
highest amount of respect and quality of service and 
content. In 2016 Jones publishing, Inc. was proud 
to celebrate 30 years in business, with Handmade 
Business, formerly The Crafts Report headlining into 
42 years of publication. 

Handmade Business is the definitive print and digital 
resource for artists and entrepreneurs. It provides new 
resources, industry news, and valuable business advice 
to help artists build their businesses. It also provides 
various multimedia advertising opportunities for 
wholesale vendors to reach new buyers.

What We Offer
• Over 40 years of industry expertise so you’re working 
with a company that truly knows the business.
• In-depth editorial coverage that keeps readers involved 
in every issue of the publication.
• Various multimedia advertising options so you can 
reach customers in more ways than one.
• Competitive pricing so you know you’re making a wise 
investment.
• Special sections that showcase your products in 
unique ways to the readers — your buyers.
• Bonus distribution at more than 45 trade shows so 
your advertising will reach even more buyers.
• A dedicated readership of highly qualified buyers and 
store owners so your advertising message is hitting the 
most targeted audience.
• Industry events that bring together retailers, vendors, 
and show promoters to provide brand-building and 
educational opportunities for all involved.

Ongoing Columns & Features
In the Spotlight: Feature stories that focus on talented 
handmade artists
Hands-On Photography: Expert advice and direction 
from leading crafts photographers
Handmade Law: Column geared to educate and 
expand relevant business law topics
Industry News:  Diverse and engaging handmade 
business news
Shows & Fairs: Where to sell, and where to buy directory
Just Ask:  Questions and answers with substance
Handmade Retailer: Features story that focuses on a 
leading, new, or expert handmade retailer
Gallery Glance: NEW! Galleries that open up and share 
their world
It’s Showtime: NEW! Reports on Shows and Festivals
Plus always an assortment of business, artist, and 
industry features!

Turn to Handmade Business to 
ReachMore Than 35,000 Qualified 
Buyers a month through Print, Web,  
E-mail and More



2017Demographics

Total Readership

Circulation and Readership  Supplies & Marketing                                   

Shows Media 

Circulation Readers/issue Readership

Print 4,196 2.5 10,490 average passalong:  
+2.5 people  

Digital 534 534

Combined 4,734 11,024

Number of Shows attended 
per Reader: 2.5

Number of exhibit 
spaces purchased by 

readers annually:            

27,500

Average spent on 
marketing annually

$994
Annual marketing 

spend by all readers

$11 Million

Average spent on 
supplies annually                        

$18,358
Annual supplies 

purchased by all readers

$202 Million



2017Print Ad Rates & Sizes

2/3 vertical ½ vertical

¼ vertical

½ horizontal

1/6 

vertical
1/3 square

Full page
With bleed: 8.5" by 11"
Magazine trim size: 8.25" by 10.75"
Live area: 7.75" by 10.25"

* Available for Handmade artists only. 

Click magazine cover to 
view a full digital version of 
Handmade Business

2/3 vertical: 4.75" wide by 9.75" high
1/9 Spotlight: 2.25" wide by 3" high

1/2 horizontal: 7.25" wide by 4.75" high
1/3 square: 4.75" wide by 4.75" high
1/6 vertical: 2.25" wide by 4.75" high

1/2 vertical: 3.5" wide by 9.75" high
1/4 vertical: 3.5" wide by 4.75" high
1/8 horizontal: 3.5" wide by 2.25" high

live area

bleed
trim size


1/6 horizontal

1/3

vertical

1/3 vertical: 2.25" wide by 9.75" high
1/6 horizontal: 4.75" wide by 2.25" high
1/2 island: 4.75" wide by 7.25" high

1/2 island

1/9

Spotlight
Ad

1/8 horizontal

Full Color Ad Units

AD SIZES/TYPES 1x 3x 6x 12x

Full Page $1,512 $1,285 $1,134 $1,058

2/3 Page $1,010 $859 $758 $707

1/2 Page $850 $723 $638 $595

1/3 Page $516 $439 $387 $361

1/4 Page $478 $406 $359 $335

1/6 Page $344 $292 $258 $241

1/9 Page 
Spotlight* $199 NA NA NA

Premium Ad Positions

AD SIZES/TYPES 1x 3x 6x 12x

Back Cover $1,935 $1,742 $1,645 $1,548

Inside Front $1,814 $1,633 $1,542 $1,452

Inside Back $1,814 $1,633 $1,542 $1,452

Center Spread $3,100 $2,790 $2,635 $2,480



2017Editorial Calendar
Mission Statement: 
The mission of Handmade Business is to inform, instruct and inspire both the 
beginning and the established professional craftsperson and craft retailer by 
providing them with:

･ How-to articles on all facets of crafts business management and related topics
･ Relevant industry information trends and news
･ A forum for sharing and exchanging ideas
･ Encouragement and recognition

For over 40 years, Handmade Business has 
been delivering monthly tips and advice on  
everything from creating great photographs 
to setting up a show booth to handling legal 
issues involved in running a small business.

Bonus distribution at ACRETM Philadelphia or ACRETM Las Vegas

Bonus distribution at NY NowR

Bonus distribution at AmericasMartR

Bonus distribution at Las Vegas Market

Issue Artistic Focus Business Topic Editorial/Ad 
Reservation 

Ad Copy
Deadline Mail Date

January Art Trends Business Trends 110/6/16 10/10/16 11/8/16

February Wholesale Issue
Glass

Market Preparation 
& Presentation 11/1/16 11/3/16 12/6/16

March Wholesale Issue 
Ceramics & Pottery

Accounting & Taxes
Business Balance/Harmony 12/6/16 12/8/16 1/11/17

April Metal Clay Social Media
Online Marketing 1/4/17 1/6/17 2/6/17

May Reclaimed Art & Glass Pricing Strategies 1/25/17 1/27/17 2/27/17

June Paper & Wood Marketing & 
Self-Promotion 2/22/17 2/24/17 3/27/17

July Leather Start-Up Businesses
Business Development 3/22/17 3/24/17 4/25/17

August Wholesale Issue
Jewelry

Connecting with Buyers 
& Audiences 4/19/17 4/22/17 5/22/17

September Wholesale Issue
Wearable Art/Textiles

Managing Objections
Sell More! 5/24/17 5/26/17 6/26/17

October 2-D Art & Glass Budget Building
Business Plans 6/21/17 6/23/17 7/24/17

November
Handmade Entrepreneur of 
the Year/ 
Sculpture/ 3-D Mixed Media

Insurance/
Packaging & Shipping 7/26/17 7/28/17 8/28/17

December Ceramics & Pottery
Metal

A to Z Tips
Storytelling to Sell 8/23/17 8/25/17 9/25/17



2017eMedia Ad Rates
www.handmade-business.com    Web Display Advertising:
Reach a targeted audience of artists, craftspeople, and retailers who are actively seeking  
business information about the crafts industry.  With over 35,000 monthly impressions,  
www.handmade-business.com is the low-cost site to reach this ever-expanding Web market.  
Whether branding a new or existing business or introducing a one-of-a-kind new product,  
HB offers advertisers a variety of ad sizes and placement options that allow their messages to 
reach our highly-targeted online audience.

HB Digital Editions    
Complimenting our print edition of Handmade Business magazine is HB Digital, the electronic version  
of our popular periodical.  (A sample of HB Digital is linked to the HB Web site where an electronic 
subscription sign-up is available).

Promote your studio and/or craft with a sponsorship banner ad on the email delivery notification  
letter. This letter (see example A) is emailed to all e-subscribers letting them know the edition is available. 
or, get a FREE FULL PAGE AD (see example B) on the first page of the digital edition welcome page! 

C

B

A

E

D

A B

Electronic Magazine Advertising Sponsorship
Ad Types Pixels (w x h) One Month Three Months Six Months Twelve Months

Banner 600 x 150 $350 $325 $300 $275

Digital Full Page 1050 x 1425 $450 $425 $400 $375

Both $675 $650 $625 $600

Electronic Magazine Advertising Sponsorship
Ad Types Pixels (w x h) One Month Three Months Six Months Twelve Months

A: Wide Skyscraper 160 x 600 $625 $585 $525 $400

B: Medium Retangle 300 x 250 $550 $480 $430 $325

C: Leaderboard 728 x 90 $450 $390 $350 $285

D: Footer Board 728 x 90 $450 $390 $350 $285

E: Square 250 x 250 $275 $195 $175 $145

F: Button 125 x 125 $75 $65 $55 $45

Your Ad Here

1050 x 1425
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Justin Van Slooten
Marketing Manager

justinv@jonespublishing.com
  (800) 331-0038, ext. 113

Handmade Business
Advertising Department

1 (800) 331-0038

Send hard copy ad materials to:
Handmade Business, c/o Jones Publishing, Inc.
Mail: P.O. Box 5000, Iola, WI 54945- 5000
UPS/FedEx: N7528 Aanstad Road, Iola, WI 54945- 5000

Send electronic ad copy/materials to:
Fax: 715- 445-4053
Email: your ad rep
FTP site: ftp.jonespub.com
FTP user name:  advftpuser
FTP password:  jones

Send editorial submissions to:
Stephanie Hintz, stephanieh@jonespublishing.com

Payment & Terms
･  Advertisers must submit payment with insertion.   

Net 30 available upon credit approval. 1-1/2%  finance 
charge per month will accrue on all past due accounts.

･  Credits will not be issued for errors in ads that arrive after 
copy due date. For no reason will credits be issued for 
changes or additions in copy requested after copy due date. 
Credit will not be  issued for any advertising more than 30 
days past due in the billing cycle. All ad cancellations must 
be submitted in writing and accompanied by proof of sub-
mission date, such as fax, email or postmark date.

･  Cancellations of verbal or written orders must be received 
in writing prior to deadline. Cancellations of a frequency 
contract void the frequency rate and advertising discounts. 
Cancellations will be re-billed at the earned placement rate.

･  Publisher will charge for preparation of all materials that do 
not meet the stated mechanical and digital requirements.

･  All ads must be prepaid unless an advertising frequency 
contract has been signed and monthly billing privileges 
have been established in writing. Frequency discounts 
will be applied to prepaid ads only and aforementioned 
contracted advertisers. Failure to pay at time of place-
ment will result in forfeiture of frequency discount and 
open rate will be billed to the client.

 Print Specs 
･  Layout Services: No charge for layout, typesetting and 

production of display and web ads. With your basic ad 
information, we can design your ad. (Custom-designed 
ads may be used in other publications provided a creative 
materials fee is paid.) At your request, a proof will be 
emailed to you before publication.

･ Ad Copy: Send as email text or Word document.
･ Images: tif format, 300 dpi, email or ftp.
･  Ftp: ftp.jonespub.com; User: advftpuser; Password: jones.
･  Hard Copy Images: 150 line screen with 10% dot gain.

･ Trim Size: 8-1/4” x 10-3/4”.
･ Critical Image Area: 7-3/4” x 10-1/4”.
･  Bleed: 8-1/2” x 11” - available on full page only at no extra charge.
･ Spread Bleed Size: 17” x 11”.
･ Spread Non-Bleed Size: 15-1/2’ x 10-1/4”.
･ Printing Method: Heat Set Web.
･  Color Rotation: Black, cyan, magenta, yellow.
･  Display ads automatically run on both print and digital editions. All 

Printed URLs will be hyperlinked in the digital edition. Please include 
as much live text as possible to maximize search engine potential in 
the digital edition.

･  Production-Ready Acceptable Formats: Adobe Indesign, Adobe 
Photoshop, Adobe Illustrator, high-resolution PDF.

Video & Interactive Multimedia
･ Format: any standard graphic, video or flash file.
･ Maximum animation/video length: 2 minutes.
･  Play option default: default is play-on-viewing in the digital edition and  

play-on-demand (reader initiated) on the website.
･ Loop option: single play unless specified to repeat.
･ Resolution: 150 dpi

Catalogs/Ride-Alongs/Reply Cards
We can publish your multiple-page catalogs or ride-alongs. 
･  Printed catalogs can be inserted in the print edition or poly-bagged  

with the issue.
･  Digital catalogs may be published as part of the digital issue or published 

separately with a unique URL and linked to/from the digital edition.
･  Reply cards may be added to the print edition or incorporated into an  

existing digital package. 
･  Positioning of cards and placement of advertisements are at the  

publisher’s discretion.
･  We are happy to work with you to create an individualized package to fit 

your needs. Contact the advertising department for availability, mechanical 
and digital specifications, quantity, shipping instructions and rates. 

Terms/Specs

www.handmade-business.com



800-331-0038
www.handmade-business.com
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Morristown 
CraftMarket
Celebrating 40 years of exceptional art

By Stephanie Hintz

Each year, 160 talented artists 

and artisans come from all 

over the United States 

to show their wares at the 

prestigious Morristown 

CraftMarket. The annual 

indoor fine art and craft fair 

is one of the top juried and 

longest-running in the na-

tion, and in 2016 is celebrating 

40 years of showcasing the best of 

the best. 
The show dates for 2016 are set 

for Friday, Oct. 14 through Sunday, 

Oct. 16 and will be held on the ground floor 

of the National Guard Armory in Morristown, N.J. 

Attendance in 2016 is expected to top 5,500 highly 

affluent buyers. The show’s largest audience comes from 

a three-county region in N.J. ranked by the U.S. Census 

Bureau as among the top wealthiest counties in the U.S. 

based on median household income. Morris County, 

home of the Morristown CraftMarket, is ranked sixth 

in the nation; Hunterton County fourth, and Somerset 

County is ranked seventh.

The show is produced and operated by the Kiwanis 

Club of Randolph County volunteers and all profits are 

distributed to local charities. Geoffrey “Geoff” Price, 

show director for the past eight years, also donates his 

time. Prior to being named show di-

rector, he served for two years as 

director of exhibitor relations.

 “The Morristown Craft-

Market is a national trea-

sure,” said Price. “We’re 

one of only a handful of 

fine art and craft shows in 

the country that feature such 

an exceptional level of quality. 

Our show is put on to benefit lo-

cal charities, whereas nearly all other 

charitable shows like us are put on to 

benefit specific institutions like the Smithson-

ian or the Philadelphia Museum of Art.”

Thousands of volunteer man-hours go into the plan-

ning and execution of this esteemed event, and in order 

to maintain a high quality of exhibited work, the crite-

ria for participating in the show is quite rigorous. 

For more than 40 years, the jurying standards have 

remained the same and are based on quality of design, 

execution, imagination, and excellence. Each year the 

show empanels a jury of working artists and artisans, 

and all contemporary media is welcome.

Exhibitors are selected based on their scores and there 

is no quota for any category of fine art or craft, essentially 

“uncapping” the potential of all qualified artists.

“We don’t believe in putting applicants with lower 

scores ahead of those with higher scores to achieve bal-

ance in the work displayed,” Price said. “That means from 

year-to-year some media will dominate over other media 

exhibited in the show, but it’s always the best work.”

Price explained this policy keeps the show fresh, ex-

citing and is something patrons love about the event. 

Previous exhibitors are required to reapply annually, 

and no one is grandfathered into the show. 

Displayed is an array of art and handcrafted items 

such as jewelry, ceramics, glass, leather, wood, metal, 

wearable fiber, and more. The show’s application lists 20 

different media categories.

The application deadline is set 

for April 1, 2016 and is available 

on the web at www.Morristown 

CraftMarket.org and through 

www.zapplication.org. Pipe and 

drape are included in the booth 

fee and on Saturday, Oct. 15 there 

is a catered buffet breakfast for 

exhibitors to enjoy in the dining 

room of the Armory. 

The show boasts other amenities as well, including an 

attentive staff, 24-hour security, booth sitters, drive-in 

set-up and take-down, and ample free parking. The show 

is barrier free, allowing easy access and maneuverability 

for disabled persons, and is pet-friendly; well-behaved 

animals on a leash are welcome.

Discounted rates at the show’s host hotel, the Hyatt 

Morristown, are also offered. No commissions are tak-

en in any sales. Cash prizes and ribbons are awarded in 

several categories. 

“Every year, two to four exhibitors fly in from Cali-

fornia to do our show,” said Price, adding that they have 

also had artists who traveled from places as far away 

as Alaska and Hawaii. The Alaskan artist displayed Es-

kimo art and the artist from Hawaii showed beautiful 

work crafted from native Koa wood. 

Morristown CraftMarket will host an Opening Night 

Reception on Friday, Oct. 14. Price also expects the show 

to run a special raffle during the 2016 show. In 2015 they 

ran a 50/50 raffle to benefit the Jersey Battered Women’s 

Service (JBWS) who provide an emergency safe house, 

24-hour helpline, crisis counseling, legal assistance, tran-

sitional living, vocational counseling, and other services 

to women affected by domestic abuse. 

Morristown CraftMarket also expects to continue 

their clothing drive which benefits Big Brothers Big Sis-

ters. “It’s been a big success,” said Price. 

“All of us who work on the 

show as volunteers are pas-

sionate about showcasing and 

celebrating exceptional fine 

arts and crafts made in Ameri-

ca by American hands.” 
—Geoff Price IT’S SHOWTIME!

2016

What: The Morristown CraftMarket 

When: October 14-16, 2016

Application Deadline: April 1, 2016

Where: Morristown Armory, 430 Western Ave., Morris-

town, NJ 07960

Mailing address: P.O. Box 106

Mount Freedom, NJ 07970

Phone: 973-442-2840

Web: www.morristowncraftmarket.org

The show’s charitable donations don’t end with Big 

Brothers Big Sisters and LBWS. Show proceeds also are ex-

tended to: Kiwanis Gardens, Randolph Township Animal 

Shelter, Randolph Rescue Squad, 

Randolph Township Fire Depart-

ment, Literacy Volunteers, Acorn 

Hall Gardens, Randolph Kiwanis 

Scholarships, Randolph Kiwanis 

Freedom Parade, The Salvation 

Army, local food support (Faith 

Kitchen, Community Soup Kitch-

en, Interfaith Food Pantry, and 

Randolph Food Pantry), Morris 

Arts, Kiwanis Sponsored Lead-

ership Programs, Caitlin Russell 

Foundation-Premature Birth, 

Rainbows Divorcement/Bereave-

ment, Gordon Raupp Kiwanis 

Fishing Derby, Bennett Avenue Kids, Girl Scouts, Boy 

Scouts, and Street Smart Outreach. HB
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Woodworking Contest Crafted for Creatives

Lunch and Learn: Get Your Free Fiber Arts ebook

Think Woodworks, an out-of-the-box wood-working entertainment initiative, announced the launch of a unique design contest geared towards U.S. woodworkers willing to produce one innovative furniture design for the chance to win a grand prize. The challenge encourages participants to embrace their own creativity by designing and building an original furni-ture project between Jan. 1, 2016 and Feb. 29, 2016.Each participant is required to submit a short video showcasing his or her creation to a small panel of professionals who will then judge the piece and determine a winner. Izzy Swan, the founder of the Think Woodworks Furniture De-sign Challenge, states in his YouTube video that he wants participants to “be inspired and find that inspiration inside [them] to build something cool.” Bob Rouse, the president of Green Gables Fur-niture, and Rob Evina, the president of Woodland Creek Furniture, are the two American businessmen sponsoring the challenge. Swan articulates in his video that Rouse and Evina “started as small, family-owned operation[s] and turned into the largest barn-wood, rustic furniture manufacturers in the country.” Instead of moving overseas and switching to mass production, Rob Evina emphasizes how “both Woodland Creek and Green Gables have bucked this [market] trend by identifying niche markets within the furniture industry… and growing while others are downsizing.”
Swan explains how the Think Woodworks Furni-ture Design Challenge, “strive[s] to help others be successful,” by offering an opportunistic prize op-portunity. Winners will evolve their winning design into a full line of furniture in conjunction with Green Gables Furniture. 

The line will be manufactured, sold, and show-cased at High Point, N.C. and at the Las Vegas World Market. A royalty will be paid on future sales to the winner for furniture products related to their design and the winner will also receive a tool prize package from FastCap and Bosch Tool Companies to work on potential furniture lines for the future.  To learn about the details of the contest, go to thinkwood-works.net for more information.

T extileArtist.org, is giving away a free download-able ebook geared towards textile and fiber arts craftspeople. 
The ebook gives a behind-the-scenes look at the working methods of five contemporary textile and fi-ber artists: Jean Draper, Lisa Solomon, Hilary Bower, Isobel Currie, and Gizella K. Warburton. The talented artists dole out insights, as well as inspiring images of their processes and completed pieces. “I’m sort of a control freak in my work and I can’t control the thread and I love that,” said artist Lisa Sol-omon, quoted from Innovation unstitched. The brand-new ebook, Innovation unstitched, shares the featured artists’ processes and techniques and can be found online at http://www.textileartist.org/freebie1. 

This custom-made handcrafted resin and reclaimed wood sofa 
table is an exclusive design of Woodland Creek Furniture. Com-
bining resin with wood is a very tedious and time consuming 
process, but surely worth it as each is a functional work of art.Photo Courtesy of Woodland Creek Furniture

INDUSTRY NEWS

Paradise CityAward-Winning Fairs of Fine and Functional Art

APPLICATION ONLINE ATparadisecityarts.com  or call 800.511.9725

FALL 2016

Y our success is  
our business.

Join America’s finest  craft artists, painters  
and sculptors at  
Paradise City  

next Fall!

Application Deadline:
APRIL 1, 2016

Herzenberg 
wearable art

NORTHAMPTON 
MASSACHUSETTS
OCTOBER 8, 9 & 10Columbus Day Weekend 
260 indoor booths 

outdoor booths available  for large-scale sculpture 

MARLBOROUGH 
MASSACHUSETTS NOVEMBER 18, 19 & 20 

175 indoor booths 

CALL
ENTRIES

for Blade-Gartner 
glass

Classes Start April 18th

Iron Clay Textiles Painting & Drawing LeatherJewelry
Wood

Get
Inspired By The

Ozarks

register online at essa-art.org

Eureka Springs

School  of
Art
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SHIMPO’s Mini Slab Roller features a two-roller 

system with hand lever and thickness indicator 

that provide synchronized fine adjustment that can 

produce a thickness of 0-1”. Its lightweight (31 lbs), 

compact design makes it easily portable; and yet its 

16” X 24” table makes it a permanent addition to any 

studio or classroom.

Mini Slab Roller

Hand Lever

Thickness
Indicator

Canvas

Glass Accessories International

For more information, visit:  

glassaccessories.com/leslie

an Diego artist and author Leslie Perlis 

combines fused glass and mosaic  

in her life-size art. Her glass cutter  

is a Toyo Supercutter® with  

Tap-Wheel® technology.

Pistol Grip Supercutter®

Toyo TC-600 PRV  

certificates to many shops and restau-

rants,” says Fleck. “It was a nice ‘boo-

merang’ marketing campaign. We also 

participate in a few local shows. Most are 

benefits for non-profits like the local do-

mestic violence shelter. People who sup-

port non-profits are our demographic.”

Working out the kinks
Fleck attests there are overhead costs to 

cover when operating a successful gal-

lery, including utilities, insurance, web-

site costs, dues to join organizations such 

as the local chamber, and supplies. She 

says some businesses use a dedicated cell 

phone instead of a landline, but she pre-

fers to remain hard-wired, and says she 

feels it is more professional. 

Other challenges a gallery can face 

are packing and shipping artwork. Fleck 

says the biggest obstacle can be the size 

and shape of the object. “Most work does 

not come in a square box,” she explains. 

“I had a salvage doll purchased by people 

who were ‘camping.’ It was approximately  

24 inches-tall on a stand with moving 

parts. I panicked and was bubble wrap-

ping the daylights out of it thinking they 

had a backpack. Finally, the customer 

admitted to having an Airstream trailer – 

whoa! Every now and then an ugly box is 

needed so work can be transported safely.”

Coming attractions
On October 1, 2016, American Artisan 

Gallery will be hosting their second an-

nual Mystery Art Auction. Patrons are 

assigned a number, and they give stickers 

(costs $20 per sticker) with their number 

written on them to the docent in charge 

of boards placed next to each piece up 

for auction. When the timed auction ex-

pires, the winning patrons can pick up 

their selections. 
It is only after the auction is over when 

the artists’ identities are revealed to the 

patrons who bought their work. Artists 

donate each five-by-seven-inch piece, of 

various mediums; the artists range from 

emerging, professional, and celebrity art-

ists. All of the proceeds are donated to 

the local domestic violence center. 

Fleck says the Mystery Art Auction 

is also the gallery’s event for American 

Craft Week. “We give out maps of the 

downtown shops and restaurants for 

people to visit until it is time to pick up 

their artwork. [The event] supports the 

shelter, the downtown, the arts, Ameri-

can Craft Week, and of course us!” HB

American Artisan Gallery

35 N. Hanover St. 
Carlisle, PA 17013
717-254-6136
Email: Info@americanartisangallery.com

Web: www.americanartisangallery.com

Pinterest: www.pinterest.com/amartgallery

Twitter: @AAGcarlisle

Fleck’s Words  
of Advice

• Build an email list of customers

• Seek out free listing opportunities 

in newspapers, news stations, 

and magazines

• Check out non-profit vendor  

opportunities at events


